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TNT/TMA — Placer County MOU — Marketing, Administration, Outreach and Education — Transportation

Services

Exhibit B

Budget Detail: 2017-18 TMA Managed Marketing Program — Placer County

Revenues

Funding Sources:
NLTRA/Placer County TOT
Placer County - DPW

Total Funding — Placer County

Expenditures
Tasks reflect Exhibit A: Scope of Work.

Task 1: Ad Design and Placement

Online and Print Advertisements

e 85 Print Advertisements

¢ Annual Rotating Banner Ads within Tahoe.com, Truckee
North Tahoe Weekly, Moonshine Ink and Sierra Sun

Radio/TV Advertisements

¢ Annual Radio Commercial Playing 683 Spots: 15 Second
Spots “Non-Peak Season” and 60 Second Spots “Peak
Season”

e Tahoe TV - Annual Daily Advertisements within Hotel
Rooms & “Text-to” Technology

e Lake Tahoe Television — Weekly live interviews & Winter
Outdoors Show

Task 2: Marketing Collateral Design & Production

Brochure and Flyer Production

10,000 - 15,000 Brochures per Peak-Season

1,000 Spanish Brochures per Peak & Non-Peak Season
8,000 Brochures per Non-Peak Season

100 flyers per season

90 Poster Schedules per Season

10,000 Rack Cards for Night Service per season

Task 3: Technology Enhancements, Website Maintenance, and Social
Media Campaigns:

Task 4: Program Implementation & Mgmt

Total Expenses

2017-18

$ 134,481

$ 2750
$ 137,231

Cost

$34,895

$13,478

$36,340

$17,118

$35,400

$137,231
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